SISI 2(2)

by virul ishari

Submission date: 30-Mar-2024 11:12AM (UTC+0530)

Submission ID: 2335153680

File name: JURNAL_SISI_2_2_Samsul_Arifin_Uswatun_Chasanah.pdf (188.77K)
Word count: 3845

Character count: 21246



Studi Ilmu Sosial Indonesia
Vol, 2, No, 2, 3746

THE EFFECT OF BATU CITY TOURISM

ATTRACTION AND ACCESSIBILITY ON TOURIST
SATISFACTION

Samsul Arifin, Uswatun Chasanah

University of Sunan Giri, Surabaya

correspondence: samsularifinsar@gmail.com

Abstract
In a competitive business world, it is important to prioritize tourist
satisfaction. However, in reality, not all businesses are aware of what factors
are the main contributors to make it happen. If this is continuously
neglected, of course the impact on| competitive ad\ranm and business
sustainability cannot be calculated. For this reason, with this research, it is
possible to estimate the determinants of tourist satisfaction based on
tourism attractiveness and accessibility. Knowing the effect based on
attractiveness and accessibility on tourist satisfaction is a predetermined
goal. This quantitative research is located in Batu City, Malang Regency
with dnt;\L collection techniquesL using observation and distributing
jects in Batu City. This study took the
involvement of 100 respondents. They were asked for their opinion while
ata tourist atf@iction in Batu City. SPSS version 26 will help to analyse the
data through multiple linear regression analysis. The findings of this study

questionnaires related to tourist o

can explain that the influence exerted by tourism attractiveness and
accessibility on tourist satisfaction can be significant based on partial and
simultaneous tests.
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Introduction
Tourism is an integral part of human life, especially regarding social and
economic activities. The potential for tou risclattraction in Indonesia is very
diverse, from cultural, natural and man-made ‘aspects and all of them are one
of the country's most potential sources of foreign exchange and have a large
contribution in building the economy. The government really hopes that the
tourism sector can replace the main supplier of foreign exchange, namely oil
and gas because currently the role of oil and gas has experienced degradation.
As an influential sector in supporting the Indonesian economy, tourism can
generate jobs that help local communities, such as restaurants and others.
With tourism, the local government will get income from these tourists.
Tourism activity is a commodity for every gfJlividual because traveling
can increase creativity, relaxation, and know theismrical and cultural
heritage of a particular ethnicity. With increased free time as a result of
shorter working days and supported by increased income, tourism activities
will increase. Local governments can develop and manage their territories which
have potential resources to support development in their regions. One area
in Indonesia that has many tourist attractions, namely East Java Province,
especially in Malang. The regency has a tourist reference area, namely Batu
City where there are dozens of very interesting tourist attractions to visit.
The Regional Government of Batu City is in its development to
become a tourist city as a manifestation of its vision and mission.
Concessions to regional potentials serve as a reference in establishing a
regional capacity building framework as well as various supports in line
with regional aspirations embodied in the description of regional visions
and missions. In developing the tourist area of Batu City, the government
forms the built environment, establishes cooperation with investors and
By
the

community, it shows that there is a system that is made acceptable to the

various strategies to realize the vision and mission it has made

strengthening the vision and mission that can be followed by

community as actors of development and as connoisseurs of development.
With this success, Batu City is proven to be in fostering, mnnnging‘vand
even carrying out the development of a tourist city. The basic concept of
becoming a tourist city is increasingly realized by carrying out sustainable
development so that the city of (Ppeu is expected to become an
international tourist city (Darmawan et al., 2021).
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The characteristic of the city of Batu as a cool area with apple farm
production is an aspect that makes tourists feel at home and visit not just
once, it is necessary to strengthen the sector for people's tourism vehicles
with various strategies and maintain a beautiful and cool environment
which has been the dream of all murists{ The cool air and friendly
atmosphere are used by tourists to enjoy culinary tourisn®¥ides at night
which give a feel of relaxation and typical Batu city food. This study will
examine the role of Batu City tourism attractiveness and accessibility to
tourist satisfaction. (4]

Tourist attraction is an important factor for tourists to decide to visit
a tourist attraction (Khairi & Darmawan, 2021). Tourist attraction is
everything that is an artraction and has value for tourists to visit a certain
area (Sinambela, 2021). There is a natural tourist attraction as a tourist
attraction consisting of natural conditions, flora and fauna which are the
creations of God Almighty. Meanwhile, artificial tourist attractions are the
result of human creativity, such as museums, recreational parks, zoos and
others. Tuuriva attraction is_a very important element in the tourism
industry because muri.s,:! aftraction is one of the Ihcmrhltc)urists visit a
tourist spotLThe more attractive tourist attractions developed in a tourism
industry, thk greater the opportunity to bring in more visitors. Therefore,
the development of tourist attractions is needed in the tourism industry.

Accessibility is one of the supports in tourism development and the
main factor for tourists in deciding to visit a tourist attraction. Even
though the tourist attraction has beauty and tourist attraction, if access to
the location is difficult, such as long distances, long travel time, no
information on directions to the tourist attraction, no public
transportation, roads to the tourist attraction are damaged, then visitors
will think to visit these tourist objects. The easier access to tourist
destinations, the more secure and comfortable tourists will feel on their
journey. Accessibility indicates the ease of moving from one place to
another within an area (Kotler & Keller, 2013; Ernawati, 2017). In this
case accessibility can be measured through two components, namely thel
travel time from one place to another and the distance from one place to
another. Accessibility is not only the convenience provided to potential
tourists who will visit, but also the convenience for them while traveling in
the Tourist Destination Area (DTW). Access to tourist attractions in Batu
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City is currently quite easy after the existence of the toll road that connects
Surabaya and Malang. In addition, the development of online
transportation has made it easier to visit various tourist objects.

The progress of tourism in Batu City will encourage the development
of related industries such as hospitality, culinary, souvenirs and so on.
With so many existing tourism places, of course, the visitor satisfaction
factor must be a priority for tourism businesses. Satisfactiofg#s a measure
of the success of a market offer (Khasanah et al., 2010; Darmawan &
Arifin, 2020; Retnowati et al.,, 2021; Darmawan et al., 2022). This needs
to be a concern because in the world of tourism, the satisfaction of tourists
visiting a destination is a requirement for maintaining the sustainability of
that destination. Tourists who are satisfied with their travel experience will
have a tendency to return to visit the destination (Darmawan, 2009). The
existence of this study is expected to support the establishment of a general
marketing strategy for parties involved and related to tourism in Batu City.
Tourist satisfaction is very important and is jointly pursued by all parties
so that it can be realized properly.

Metlmd

This study aims to determine the effect of attractiveness and accessibility
on tourist satisfaction. This quantitative research is located in Batu City,
Malang Regency with dntn| collection techniquej using observatiogjnd
distributing questionnaires related to tourist objects in Batu City. There
are 100 respondents involved in this study. They were asked for their
opinion when they were at a tourist attraction in Baru Ciry. There are two
independent variables, namely tourist attraction and accessibility.

There are several dimensions of tourist attraction, namely natural
beauty, attractions, culture, facilities, culinary, souvenirs, security, lodging.
In the accessibility dimension, there are three parameters, namely travel
time from one place to another; dismnceLtravelled from one place to
another; routes and a\-'nilnbilit',Lof transportation. The dimensions of
tourist satisfaction are experience, service and intention to revisit. Those
are all the basis for preparing a questionnaire.

Questionnaire to deterflline the perceptions or opinions of respondents
related to research variables.la-ne data analysis technique used in this study

used multiple linear regression analysis with the help of SPSS 26.
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Result and Discussion

Efforts to attract tourists to visit an area must certainly provide its own
characteristics that are able to provide pleasure and satisfaction m| tourists
to always enjoy tourist attractions. This study, to determine' tourist
satisfaction through tourist attraction and accessibility. There were 100
respondents who were involved and asked for information on the spot.
There were 68 men and 32 women. Their ages are between 23 - 46 years.
The highest level of education was in the group of high school graduates
with 49 respondents. Most respondents with their families and partners go
to tourist attractions. There were only five single tourists.

The validity test shows results that meet the standard item total correlation
because it exceeds 0.3 in each statement item. In the reliability measurement,
the attractiveness variable Cronbach’s alpha was 0.793; accessibility variable
of 0.744; and tourist satisfaction of 0.825. All exceed“? and have the

meaning that all are reliable. Regression results from as in table 1 below.

Table 1. t-Test and Regression Model

Standardized
| Coefficienss | ¢ | Sig.

1 | (Constant) 29.547 2.806 10.530 000
X.1 2.764 379 516 7.298 000
X.2 2.491 441 400 5.648 000

Source: SPSS Outpur Results

The results shown from table 1 will describe the regression model and the
g8 tial results which in this case are the influence of the independent variables
of tourist attraction and accessibility on tourist satisfaction. The equation can be
formed that Y = 29.547 + 2.764 X1 + 2.491 X2. This equation means giving
meaning to the constant which reaches 29.547 and if the value of the variable
tourism attractiveness and accessibility is 0, which means there is no change,
then the value fmtourist satisfaction is still 29.547. More based on the efficiency
of tourism attraction it produces a positive value in the number 2.764 which
can be understood that the more tourism attractiveness is fulfilled, the
realization of tourist satisfaction is also much better. Based on accessibility,
the coefficient value is 2gh1 and is positive. Therefore, if accessibility is
improved, an increase in tourist satisfaction can be realized. For the results
of the summary partial test using a restricted significance level that cannot
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be more than 5% or 0.05 so that according to table 1 if described, then:
(1) t-count for tourism attractiveness which is 7.298 with 0.000 for the
significance results; (2) the accessibility for t-count has a result of 5.648 and
a significance of 0.000. Based on each existing significance value, the effect
is a significant result because it is at a value less than 0.05. This result can
be interpreted that tourist satisfaction is influenced by tourism
attractiveness which achieves significant resulr.t.md this also happens for
the accessibility variable which can have an effett/on tourist satisfaction. ™~

Table 2. ANOVA*

Sum of ,
Model S df Mean Square F Sig.
1 Regression 2237.8906 2 1118.948 T1.397 000"
Residual 1520.214 97 15.672
Total 3758.110 99

Source: SPSS Qutput Results

The SPSS ourtput includeg)in table 2 is the result of the simulraneous
test. This test will be limited to the resulting significance value which is less
than 0.05 to be able to obtain significant results. After comparing the
results of the significance at the 0.05 level, it turns out that 0.000 means it
is still below that value (0.05) and produces an F-count of ?1,39?{50 that
the simultaneous effect can be achieved through tourism attractiveness

d accessibility to tourist satisfaction.
Table 3. Coefficient of Determination
Model R R Square | Adjusted R Square

1 72 595 587
Source: SPSS Output Results

Supporters of the results of the coefficient of determination in table
3 will estimate the percentage contributed by the tourism attractiveness
and accessibility variables that play a role in tourist satisfaction. According
to the results in the R Square column, it is found that the value of 59.5 is
the percentage that is contributed so that 59.5% is the result based on
tourism attractiveness and accessibility which contributes to the formation
of tourist satistaction. The rest can also use several more independent
variables to be added to thj research even though it is only 40.5% to be

able to contribute to tourist satisfaction.
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From the known research results, the first result is that tourism
attractiveness has an influence on tourist satisfaction. Several studies have
been determined to support this result because the study was conducted by
Frempongetal. (2015); Cong & Dong (2017); Viet (2019); Viet et al. (2020).
Tourism attractiveness must be realized because this is an important element of
tourism products (Putra et al., 2021). Itis considered important because it will
also estimate tourist satisfaction as a result of the tourist experience, in this
case there must be desires, expectations, needs that must be fulfilled. For
this reason, an increasingly positive destination image is needed by the
manager and is constantly being developed so as to form a tendency towards
an increasingly positive evaluation of the tourist object (Darmawan, 2019).
A positive evaluation will be achieved if stakeholders contribute to the
attributes of tourist satisfaction and there is a form of investment to
develop basic tourism facilities, superior services to further preserve tourism
attractiveness so as to create a pleasant atmosphere and this is an effort to
achieve competitive advantage (Putra et al., 2022). This also requires
proper identification of potential areas which means that the destination
attributes will be given more attention. This attention can be in the form
of promotion of tourism products based on the tastes and preferences of
tourists (Tania & Sinambela, 2022). It must focus on adequate
accommodation, facilities and infrastructure that provide safety and
comfort, uniqueness, cleanliness, appropriate information centres and others
so that the experience during the tour is created even more likely to have
repeated visits and positive recommendations to others (Hariani, 2021).

The second result is also the same as the first that accessibility has an
effect on tourist satisfaction in the category that reaches significant.
Research whose results are appropriate and can be supported are obtained
from several researchers such as Hossain & Islam (2019); Jeong & Kim
(2019); Nasir et al. (2020). Accessibility is important because it is a
supporting element for the smoothness and comfort of tourists (Castro,
2007). Tourists will also have an increasingly positive view of travel and
tourist satisfaction will also increase. With accessibility conditions that are
increasingly fulfilled, the costs that tourists sacrifice are also less and when
that happens, the pleasant tourist experience during the trip is also more
felt (Darcy, 2010; Issalillah et al., 2021). In addition, accommodation can
also be accessed easily according to the wishes of tourists, although
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sometimes this cannot be fully realized (Darmawan, 2020). Therefore,
accessibility is an important management tool because it can control and
evaluate the condition of tourism areas in the future (Mardikaningsih &
Darmawan, 2021). This of course requires implementaggn in line with the
application of regulations to protect the environment, the development of
tourism infrastructure. The development of tourism infrastructure must
also consider social and environmental impacts because this is a form of
investment to shape tourist behavior for the present and the future
(Djaelani, 2021). This can be done through stakeholder consultation and
the application of scientific knowledge which is more likely to become a
major contributor to the continued development of tourism.

Conclusiongg

The findings of this study can explain thagfhe influence exerted by
tourism attractiveness and accessibility on tourist satisfaction can be
significant based on partial and simultaneous tests. The level of tourist
satisfaction needs to be measured and it is important because it funcrions
as an evaluation that the supply and quality of tourism attractness and
accessibility have been fulfilled. More measurable satisfaction can be used
to understand the motivation and behavior of tourists which in turn has
an impact on more improved tourism performance. High satisfaction
from each tourist is more likely to be a more effective and cost-effective
form of promotion mix because there are many positive
recommendations from one tourist to another so that the number of
tourists also increases significantly.

In accordance with these results, it is stated that the suggestions
that can be conveyed in this regard are that it requires the application of
several strategies, concrete actions, the relevant business mix so that
tourist satisfaction is further increased because this is the first factor for
developing tourism to be more competitive. In addition, the party in
charge and others must always evaluate various comments from tourists,
suggestions, criticisms as a valuable source in terms of innovation and
improvement. Evaluation of tourists can provide information to
stakeholders regarding the suitability of destinations and what tourists
need so that opportunities, obstacles, weaknessggJstrengths and other
critical success factors can be identified based on the tourist perspective.
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The rest of this study provides benefits to tourism practitioners as a guide
for planning and developing tourism businesses whose sources come
from a collection of information obtained based on satisfying and
memorable points of view and experience and can even create tourist
loyalty.

References

Castro, ].C., M. Quisimalin, C. De. Pablos, V. Gancino & J]. Jerez. 2017. Tourism
Marketing: Measuring tourist satisfaction, Journal of Service Science and Management,
10(3), 280-308.

Cong, C.L., & D. X. Dong. 2017. Factors Affecting European Tourists’ Sattisfaction in
Nha Trang City: Perceptions of Destination Quality, Intemational Joumal of
Tourism Cities, 3(1), 350-362.

Darey, S. 2010. Inherent Complexity: Disability, accessible tourism and accommodation
information preferences, Towrism Management, 31(6), 816-826.

Darmawan, D. 2009. Pengaruh Lokasi, Harga, Kelompok Acuan, Gaya Hidup dan Kelas
Sosial terhadap Minat Berkunjung Kembali ke Wisata Jatim Park 1 di Baru
Malang, Jumnal Ilmu Sosial, 3(4), 181-192.

Darmawan, D. 2019. Kualitas Produk, Kesadaran Merek dan Harga serta Pengaruhnya
terhadap Kepuasan Pelanggan, Jumal Administrasi Bisnis, 8(2), 75-88.

Darmawan, D. & S. Arifin. 2020. Studi tentang Persepsi Nilai, Kepuasan dan Retensi
Pelanggan Kapal Penyeberangan Ujung -Kamal, Jurnal Baruna Horizon, 3(1), 198-209.

Darmawan, D. 2020. Pengaruh Citra Toko, Lokasi Dan Persepsi Harga Terhadap
Keputusan Pembelian Ulang. Jurnal Ekonomi dan Bisnis, 10(1), 17-22.

Darmawan, D., F. Purwanto, J. Jahroni, & A. Infante. 2021. The Relationship Between
Satisfaction and Loyalty of Hotel Service Users in The Tourism City of Batu,
Malang. Journal of Engineering and Social Sciences (JESS), 1(1), 48-56.

Darmawan, D., F. Issalillah, R.K. Khayru, A.R.A. Herdiyana, A.R. Putra, R.
Mardikaningsih & E.A. Sinambela. 2022. BPJS Patients Satisfaction Analysis
Towards Service Quality of Public Health Center in Surabaya. Media Kesehatan
Masyarakat Indonesia, 18(4), 124-131.

Djaelani, M. & D. Darmawan. 202 1. Pengukuran Tingkat Kepuasan Pengguna Jasa Parkir
di Pusat Pembelanjaan Royal Plaza Surabaya, Ekonomi, Keuangan, Investasi dan
Svariah (EKUITAS), 3(2), 307-311.

Ernawati, E. & D. Darmawan. 2017. Korelasi Lokasi dan Promosi dengan Keputusan
Pembelian Rumah Subsidi, Jurnal Ekonomi dan Bisnis, 7(2), 1-7.

Frempong, F., F. Dayour., & AB. Simpson. 2015. Visitor Satisfaction with Ghana's
Tourist Attractions, Owuaa Jounal of Social Sciences, 7(3), 104-124.

Hariani, M., S. Arifin & Y. R. Al Hakim. 2021. The Effect of Perceived Service Quality
and Price on Hotel Service User Satisfaction In Surabaya, Journal of Science,

Technology and Society, 2(1), 19-24,

SISI-Vol. 2 No. 2, 3746 L)




Studi llmu Sosial Indonesia

Hossain, M.K., & S. Islam. 2019, An Analysis of Destination Attributes to Enhance
Tourism Competitiveness in Bangladesh, African Journal of Hospitality, Tourism and
Leisure, 8(2), 1-17.

Issalillah, F., D. Darmawan & R. K. Khayru. 2021. Social Cultural, Demographic and
Psychological Effects on Insurance Product Purchase Decisions, Journal of Science,
Technology and Society, 2(1), 1-10.

Jeong, Y., & S. Kim. 2019. A Study of Event Quality, Destination Image, Perceived Value,
Tourist Satisfaction, and Destination Loyalty Among Sport Tourists, Asia Pacific
Jouwrnal of Marketing and Logistics, 32(4), 940-960.

Khairi, M. & D. Darmawan. 202 1. The Relationship Between Destination Attractiveness,
Location, Tourism Facilities, and Revisit Intentions, Joumal of Marketing and
Business Research, 1(1), 39-50.

Khasanah, H., S. Arum, & D. Darmawan. 2010. Pengantar Mangajemen Bisnis. Spektrum
Nusa Press, Jakarta.

Kotler, P.& K. L. Keller. 2013. Manajemen Pemasaran. Edisi 13. Jilid 1 dan 2. Erlangga,
Jakarta.

Mardikaningsih, R. & D. Darmawan. 2021. Pengaruh Gaya Hidup, Lokasi, dan
Kelompok Acuan rerhadap Minat Kunjung Kembali Tunjungan Plaza Surabaya.
Journal of Trends Economics and Accounting Research, 2(2), 4348,

Nasir, M.N.M., M. Mohamad., N.LA. Ghani., & A. Afthanorhan. 2020. Testing
Mediation Roles of Place Attachment and Tourist Satisfaction on Destination
Artractiveness and Destination Loyalty Relationship Using Phantom Approach,
Management Science Letters, 10(2), 443-454.

Putra, A. R., D. Darmawan, R. Mardikaningsih & M. Khairi. 2021. The Effect of
Artractiveness and EEWom on Tourist Interest to The City of Batu, Journal of
Science, Technology and Society, 2(2), 25-36

Putra, A.R., D. Darmawan, S. Arifin, R. Mardikaningsih, E. A. Sinambela, E. Retnowati
& UL P. Lestari. 2022. Studi tentang Kepuasan Konsumen yang Dipengaruhi oleh
Kualitas Produk dan Harga. Jumnal Bisnis Kolega, 8(2), 44-57.

Retnowati, E., D. Darmawan, R. Mardikaningsih & E. A. Sinambela. 2021. Pengaruh
Pencapaian Kepuasan Konsumen Rumah Makan Berdasarkan Kesan Kualitas
Produksi dan Harga. Jumal Ekonomi dan Ekonomi Syariah, 4(2), 1382-1389.

Sinambela, E.A. 2021. Examining the Relationship between Tourist Motivation, Touristic
Attractiveness, and Revisit Intention, Journal of Social Science Studies, 1(1), 25-30.

Tania, T. L., & E. A. Sinambela. 2022. Sustainable Tourism: Policy Directions, Bulletin
of Science, Technolory and Society, 1(1), 11-14.

Viet, B. N. 2019. The Influence of Destination Image Components on Tourist
Satisfaction and Loyalty: A case study in Con Dfo Islands, Vietnam, African
Journal of Hospitality, Tourism and Leisure, 8(4), 1-14.

Viet, BN., H.P. Dang., & H.H. Nguyen. 2020. Revisit Intention and Satisfaction: The
role of destination image, percei\*ed risk, and cultural contact, Cogent Business &
Management, 7, 1-20.




SISI 2(2)

ORIGINALITY REPORT

T1. 11 24 Tos

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

sisi.thejurnals.com 30
Internet Source %

media.neliti.com 1 o
0

Internet Source

=)

amrsjournals.com 1 o
0

Internet Source

e

ejournal.metromedia.education 1
Internet Source %

-~

eprints.ukmc.ac.id 1 o
0

Internet Source

e

journal.unimma.ac.id 1
%

Internet Source

BH B

gtg.webhost.uoradea.ro 1 o
0

Internet Source

Submitted to Laureate Higher Education <1
G %
roup

Student Paper

ejurnal.ung.ac.id <1«
0

Internet Source




Submitted to School of Business and <1
%

Management ITB
Student Paper

Y Maulana, H Ulinnuha, D L T Chandra. "The <1 o
Effect Of Tourism Attractions On Tourists' °
Visiting Interest To Penglipuran Village,
Bangli District", IOP Conference Series:
Earth and Environmental Science, 2021
Publication
libweb.kpfu.ru

Internet SourcleD <1 %
ejurnal.politeknikpratama.ac.id

Ithernet Sourrc)e p <1 %
journal.uii.ac.id

{nternet Source <1 %
ejournal.unitomo.ac.id

In{ernet Source <1 %
journal.jis-institute.or

JInternet Sou;ce g <1 %
jurnal.stiamak.ac.id

{nternet Source <1 %
jurnal.unmer.ac.id

JInternet Source <1 %
ojs.literacyinstitute.or

In{ernet Sourcey g <1 %
revistas.tec-ac.cr

Internet Source <1 %




www.researchgate.net
Internet Source <1 %

www.slideshare.net
Internet Source <1 %

Exclude quotes On Exclude matches Off

Exclude bibliography On



SISI 2(2)

PAGE 1

ETS)

G Q

PAGE 2

Prep. You may be using the wrong preposition.
Missing "," Review the rules for using punctuation marks.

Missing "," Review the rules for using punctuation marks.

ETS)

6)

Article Error You may need to use an article before this word.
Run-on This sentence may be a run-on sentence.

Missing "," Review the rules for using punctuation marks.

ETS)

6)

E

Run-on This sentence may be a run-on sentence.

P/V You have used the passive voice in this sentence. You may want to revise it using
the active voice.

Article Error You may need to use an article before this word.
Article Error You may need to use an article before this word.
Possessive Review the rules for possessive nouns.

Garbled This sentence contains several grammatical or spelling errors that make your
meaning unclear. Proofread the sentence to identify and fix the mistakes.

Article Error You may need to remove this article.

ETS)

6)

P/V You have used the passive voice in this sentence. You may want to revise it using
the active voice.

Missing "," Review the rules for using punctuation marks.

Missing "," Review the rules for using punctuation marks.



Article Error You may need to use an article before this word.

Article Error You may need to use an article before this word. Consider using the
article the.

Confused You have used either an imprecise word or an incorrect word.

Prep. You may be using the wrong preposition.

PAGE 7

Missing "," Review the rules for using punctuation marks.

P/V You have used the passive voice in this sentence. You may want to revise it using
the active voice.

Missing "," Review the rules for using punctuation marks.
Article Error You may need to use an article before this word.

Article Error You may need to remove this article.

PAGE 8

PAGE 9

PAGE 10




