
SICO 2(2)
by Jahroni, Ella

Submission date: 24-Jun-2023 03:21PM (UTC+0500)
Submission ID: 2121812687
File name: 2021_OKTOBER_JURNAL_SICO_2_2_Jahroni,_Ella.pdf (206.27K)
Word count: 4246
Character count: 24192



32

41

48



38



14

19

43

44

45
49



4

8
20

22

32



20

28
39

42



1
22

28

31

40

47



3

7

9

21

26

29

30



1

1

5

6

6

8

10

12

14

15

16

18

23

24

25

27

33

34

35

36

37
46



2

7

11

13

17



22%
SIMILARITY INDEX

16%
INTERNET SOURCES

14%
PUBLICATIONS

13%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

SICO 2(2)
ORIGINALITY REPORT

PRIMARY SOURCES

journal.fkpt.org
Internet Source

Submitted to ISM Vadybos ir ekonomikos
universitetas, UAB
Student Paper

Alka Subramanian, Raymond A. Marquardt.
"The Personalizing Shopper and
Marketplace Relationships", Journal of
Segmentation in Marketing, 2000
Publication

rendisgalery.blogspot.com
Internet Source

www.mmaglobal.org
Internet Source

Mohammad Djaelani, Didit Darmawan.
"Dulux Wall Paint Purchase Decision: The
Role of Brand Image, Price, And Product
Quality on Consumer Behavior of Paint
Products", Jurnal Simki Economic, 2021
Publication

Mohammed Al-Hawari. "The effect of
automated service quality on bank financial



8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

performance and the mediating role of
customer retention", Journal of Financial
Services Marketing, 2006
Publication

Misbachul Munir, Samsul Arifin. "The
Influence of Work Motivation and Self-
Efficacy on Employee Performance", Jurnal
Simki Economic, 2021
Publication

fr.scribd.com
Internet Source

tdr.lib.ntu.edu.tw
Internet Source

pdfs.semanticscholar.org
Internet Source

Submitted to Swinburne University of
Technology
Student Paper

Didit Darmawan, Mohammad Djaelani.
"Correlation of Work Stress and
Performance of Construction Project
Manager", ARRUS Journal of Engineering
and Technology, 2021
Publication

ejournal.up45.ac.id
Internet Source

jurnal.unai.edu
Internet Source



16 1%

17 1%

18 1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

Submitted to Imperial College of Science,
Technology and Medicine
Student Paper

repository.unsoed.ac.id
Internet Source

Submitted to University of Wales College,
Newport
Student Paper

Submitted to Universiti Utara Malaysia
Student Paper

scholarsjournal.net
Internet Source

silo.tips
Internet Source

Submitted to Nottingham Trent University
Student Paper

Submitted to University of Melbourne
Student Paper

Michael A Jones, David L Mothersbaugh,
Sharon E Beatty. "Switching barriers and
repurchase intentions in services", Journal
of Retailing, 2000
Publication

ejurnal.stimi-bjm.ac.id
Internet Source

informatika.uc.ac.id
Internet Source



27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

jurnalmanajemen.petra.ac.id
Internet Source

Chiung-Ju Liang, Wen-Hung Wang. "The
behavioural sequence of the financial
services industry in Taiwan: Service quality,
relationship quality and behavioural
loyalty", The Service Industries Journal, 2006
Publication

Submitted to Universiti Teknologi Malaysia
Student Paper

garuda.kemdikbud.go.id
Internet Source

koreascience.or.kr
Internet Source

moam.info
Internet Source

Submitted to Ibri College of Technology
Student Paper

Journal of Fashion Marketing and
Management, Volume 8, Issue 4 (2006-09-
19)
Publication

Submitted to South Dakota Board of
Regents
Student Paper

Submitted to Universitas Muria Kudus
Student Paper



37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

Submitted to UM Surabaya
Student Paper

repository.petra.ac.id
Internet Source

www.irma-international.org
Internet Source

Catherine Prentice, Aaron Hsiao, Xuequn
Wang, Sandra Maria Correia Loureiro.
"Mind, service quality, relationship with
airlines", Journal of Strategic Marketing,
2021
Publication

Rodolfo Váquez Casielles. "Trust as a key
factor in successful relationships between
consumers and retail service providers",
Service Industries Journal, 1/1/2005
Publication

Estela Fernndez-Sabiote, Sergio Romn.
"Organisational Citizenship Behaviour from
the Service Customer's Perspective: A Scale
Development and Validation", International
Journal of Market Research, 2018
Publication

Mulatu Tilahun Gelaw, Eshetie Berhan
Atanaw, Gezahegn Tesfaye Dadi.
"Determinants of Consumers’ Purchase
Intention on Digital Business Model
Platform: Evidence from Ethiopia Using
Partial Least Square Structural Equation



44 <1%

45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

Model (PLS-SEM) Technique", Research
Square Platform LLC, 2022
Publication

O. Kwon, K. Choi, M. Kim. "User acceptance
of context-aware services: self-efficacy, user
innovativeness and perceived sensitivity on
contextual pressure", Behaviour &
Information Technology, 2007
Publication

Submitted to University of Toledo
Student Paper

gupea.ub.gu.se
Internet Source

www.hindawi.com
Internet Source

www.repository.trisakti.ac.id
Internet Source

dx.doi.org
Internet Source


